THINGS REMEMBERED GOING OUT OF BUSINESS

THINGS REMEMBERED GOING OUT OF BUSINESS IS A PHRASE THAT EVOKES MEMORIES OF A BELOVED RETAILER'S FINAL DAYS AND
THE IMPACT SUCH CLOSURES HAVE ON CUSTOMERS AND COMMUNITIES. THINGS REMEMBERED, KNOWN FOR ITS PERSONALIZED
GIFTS AND UNIQUE ENGRAVING SERVICES, WAS A STAPLE FOR SPECIAL OCCASIONS AND HEARTFELT PRESENTS. THE coMPANY'S
DECISION TO CLOSE STORES MARKED THE END OF AN ERA FOR MANY LOYAL SHOPPERS. THIS ARTICLE EXPLORES THE REASONS
BEHIND THINGS REMEMBERED GOING OUT OF BUSINESS, WHAT CUSTOMERS CAN RECALL FROM THE EXPERIENCE, AND THE BROADER
IMPLICATIONS FOR RETAIL AND PERSONALIZED GIFT MARKETS. ADDITIONALLY, IT HIGHLIGHTS THE TYPICAL CUSTOMER
REACTIONS, THE FATE OF REMAINING INVENTORY , AND LESSONS LEARNED FROM THE CLOSING. THE FOLLOWING SECTIONS DETAIL
THESE ASPECTS TO PROVIDE A COMPREHENSIVE UNDERSTANDING OF THINGS REMEMBERED GOING OUT OF BUSINESS.

ReAsSoNS BEHIND THINGS REMEMBERED GOING OUT oF BUSINESS

CuUsTOMER EXPERIENCES AND MEMORIES

® |[MPACT ON THE PERSONALIZED GIFT INDUSTRY

® HANDLING OF INVENTORY AND STORE CLOSURES

LESSONS LEARNED FROM THINGS REMEMBERED'S CLOSURE

ReAsoNs BeHIND THINGS REMEMBERED GOING OUT oF BUSINESS

THE CLOSURE OF THINGS REMEMBERED STORES WAS THE RESULT OF MULTIPLE FACTORS THAT IMPACTED THE COMPANY’S
ABILITY TO SUSTAIN ITS OPERATIONS. UNDERSTANDING THESE REASONS PROVIDES INSIGHT INTO THE CHALLENGES FACED BY
SPECIALTY RETAIL BUSINESSES IN TODAY’S MARKET.

CHANGING CONSUMER PREFERENCES

ONE KEY REASON FOR THINGS REMEMBERED GOING OUT OF BUSINESS WAS THE SHIFT IN CONSUMER PREFERENCES. AS DIGITAL
GIFTING OPTIONS AND ONLINE PERSONALIZATION SERVICES GREW, THE DEMAND FOR PHYSICAL STORES OFFERING ENGRAVING AND
CUSTOMIZED GIFTS DECLINED. CONSUMERS INCREASINGLY FAVORED CONVENIENCE AND BROADER PRODUCT SELECTIONS AVAILABLE
THROUGH E-COMMERCE PLATFORMS.

EconoMic AND MARKET CHALLENGES

ECONOMIC FLUCTUATIONS AND INCREASED COMPETITION FROM LARGE RETAILERS AND ONLINE MARKETPLACES MADE IT DIFFICULT
FOR THINGS REMEMBERED TO MAINTAIN PROFITABILITY. RISING OPERATIONAL COSTS AND DECREASING FOOT TRAFFIC IN MALLS,
\WHERE MANY STORES WERE LOCATED, FURTHER STRAINED THE BUSINESS.

IMPACT oF THE COVID-19 PANDEMIC

THE COVID-19 PANDEMIC ACCELERATED EXISTING CHALLENGES BY REDUCING IN-PERSON SHOPPING AND CREATING SUPPLY CHAIN
DISRUPTIONS. MANY RETAIL STORES EXPERIENCED SHARP DECLINES IN SALES, AND THINGS REMEMBERED WAS NO EXCEPTION. THE
PANDEMIC'S EFFECTS HASTENED THE DECISION TO CLOSE PHYSICAL LOCATIONS.



CuUsTOMER EXPERIENCES AND MEMORIES

CUSTOMERS WHO FREQUENTED THINGS REMEMBERED OFTEN RECALL THE PERSONALIZED SERVICE AND UNIQUE GIFT OPTIONS THAT
SET THE BRAND APART. THE STORE'S CLOSURE LEFT A SIGNIFICANT IMPRESSION ON ITS LOYAL BASE AND IS REMEMBERED
THROUGH VARIOUS CUSTOMER EXPERIENCES DURING THE FINAL DAYS.

EMoTIONAL CONNECTIONS TO PERSONALIZED GIFTS

For MANY SHOPPERS, THINGS REMEMBERED WAS SYNONYMOUS WITH MEANINGFUL, CUSTOMIZED PRESENTS FOR WEDDINGS,
ANNIVERSARIES, BIRTHDAYS, AND OTHER MILESTONES. THE ABILITY TO ADD PERSONAL ENGRAVINGS CREATED EMOTIONAL
CONNECTIONS THAT MANY CUSTOMERS CHERISHED DEEPLY.

FINAL SALES AND CLEARANCE EVENTS

DURING THE GOING-OUT-OF-BUSINESS PHASE, CUSTOMERS OFTEN PARTICIPATED IN CLEARANCE SALES AND PROMOTIONS. THESE
EVENTS OFFERED SUBSTANTIAL DISCOUNTS ON REMAINING INVENTORY, ATTRACTING BARGAIN HUNTERS AND LOYAL PATRONS
EAGER TO PURCHASE LAST-MINUTE GIFTS OR KEEPSAKES.

CoMMUNITY AND NOSTALGIA

THE CLOSURE OF THINGS REMEMBERED STORES TRIGGERED FEELINGS OF NOSTALGIA AMONG COMMUNITIES WHERE THE BRAND HAD
A STRONG PRESENCE. FORMER CUSTOMERS SHARED MEMORIES OF SHOPPING EXPERIENCES AND THE SIGNIFICANCE OF PERSONALIZED
GIFTS IN THEIR LIVES.

IMPACT ON THE PERSONALIZED GIFT INDUSTRY

THE EXIT OF THINGS REMEMBERED FROM THE RETAIL LANDSCAPE INFLUENCED THE BROADER PERSONALIZED GIFT SECTOR. THIS
SECTION EXAMINES HOW THE CLOSURE AFFECTED INDUSTRY DYNAMICS, COMPETITORS, AND CONSUMER EXPECTATIONS.

SHIFT ToOwARDS ONLINE PERSONALIZATION SERVICES

W/ ITH THE REDUCTION OF PHYSICAL STORES LIKE THINGS REMEMBERED, MANY CONSUMERS TURNED TO ONLINE PLATFORMS FOR
THEIR PERSONALIZED GIFT NEEDS. THIS SHIFT ENCOURAGED INNOVATION IN DIGITAL CUSTOMIZATION TOOLS AND EXPANDED THE
MARKET FOR VIRTUAL ENGRAVING AND PRINTING SERVICES.

OPPORTUNITIES FOR COMPETITORS

COMPETITORS IN THE PERSONALIZED GIFT SPACE GAINED OPPORTUNITIES TO CAPTURE FORMER THINGS REMEMBERED CUSTOMERS.
SPECIALTY BOUTIQUES AND ONLINE RETAILERS ADJUSTED THEIR OFFERINGS TO MEET THE DEMAND FOR CUSTOMIZED PRODUCTS,
OFTEN EMPHASIZING CONVENIENCE AND VARIETY.

EvoLuTioN oF CONSUMER EXPECTATIONS

THE CLOSURE UNDERSCORED THE IMPORTANCE OF ADAPTABILITY IN THE PERSONALIZED GIFT INDUSTRY. CUSTOMERS NOW EXPECT
FASTER TURNAROUND TIMES, DIVERSE PRODUCT OPTIONS, AND SEAMLESS ONLINE EXPERIENCES, PUSHING THE ENTIRE SECTOR TO
EVOLVE.



HANDLING OF INVENTORY AND STORE CLOSURES

MANAGING THE REMAINING INVENTORY AND PHYSICAL STORES WAS A CRITICAL ASPECT OF THINGS REMEMBERED GOING OUT OF
BUSINESS. THE PROCESS INVOLVED STRATEGIC DECISIONS TO MAXIMIZE RETURNS AND SATISFY CUSTOMERS LOOKING FOR FINAL
PURCHASES.

CLEARANCE AND LIQUIDATION SALES

STORES CONDUCTED EXTENSIVE CLEARANCE SALES TO SELL OFF INVENTORY BEFORE CLOSING. T HESE SALES FEATURED
SIGNIFICANT MARKDOWNS ON ENGRAVED ITEMS, GIFT SETS, AND CUSTOMIZATION SERVICES, AIMING TO REDUCE STOCK
EFFECTIVELY.

EMPLOYEE IMPACT AND TRANSITION

STORE CLOSURES AFFECTED EMPLOYEES, MANY OF WHOM FACED LAYOFFS OR REDEPLOYMENT. COMPANIES TYPICALLY PROVIDED
SEVERANCE PACKAGES AND ASSISTANCE PROGRAMS TO EASE THE TRANSITION FOR AFFECTED STAFF MEMBERS.

DisposITION OF REMAINING ASSETS

AFTER STORE CLOSURES, UNSOLD INVENTORY AND EQUIPMENT WERE EITHER SOLD TO LIQUIDATORS OR REPURPOSED BY THE
PARENT COMPANY. THIS ENSURED THAT REMAINING ASSETS WERE MANAGED RESPONSIBLY AND MINIMIZED FINANCIAL LOSSES.

Lessons LEARNED FROM THINGS ReMeMBerReD's CLOSURE

THE EXPERIENCE OF THINGS REMEMBERED GOING OUT OF BUSINESS OFFERS VALUABLE LESSONS FOR RETAILERS AND ENTREPRENEURS
IN THE PERSONALIZED GIFT MARKET AND BEYOND.

IMPORTANCE OF OMNICHANNEL PRESENCE

ONE CRITICAL TAKEAWAY IS THE NECESSITY OF A STRONG OMNICHANNEL STRATEGY THAT INTEGRATES ONLINE AND OFFLINE
SALES. BUSINESSES THAT FAILED TO ADAPT TO E-COMMERCE TRENDS FOUND IT CHALLENGING TO MAINTAIN RELEV ANCE.

ADAPTATION TO CONSUMER TRENDS

STAYING ATTUNED TO EVOLVING CONSUMER PREFERENCES, SUCH AS THE DEMAND FOR FASTER SERVICE AND BROADER
CUSTOMIZATION OPTIONS, IS ESSENTIAL. FLEXIBILITY AND INNOVATION CAN HELP BUSINESSES AVOID THE PITFALLS THAT LED TO
THINGS REMEMBERED'S DECLINE.

EFFeCcTIVE INVENTORY AND COST MANAGEMENT

PROPER MANAGEMENT OF INVENTORY AND OPERATIONAL EXPENSES CAN HELP SUSTAIN PROFITABILITY DURING MARKET
DOWNTURNS. LESSONS FROM THINGS REMEMBERED EMPHASIZE THE NEED FOR EFFICIENT RESOURCE ALLOCATION AND COST
CONTROL.



Focus oN CUSTOMER EXPERIENCE

PROVIDING EXCEPTIONAL CUSTOMER EXPERIENCES, BOTH IN"STORE AND ONLINE, REMAINS A CORNERSTONE OF SUCCESS.
PERSONALIZED SERVICE AND MEANINGFUL ENGAGEMENT CAN BUILD BRAND LOYALTY THAT WITHSTANDS MARKET CHALLENGES.
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FREQUENTLY AskeD QUESTIONS

\WHY IS THINGS REMEMBERED GOING OUT OF BUSINESS?

THINGS REMEMBERED IS GOING OUT OF BUSINESS DUE TO DECLINING SALES, INCREASED COMPETITION FROM ONLINE RETAILERS, AND
CHANGES IN CONSUMER SHOPPING BEHAVIOR.

\WHEN IS THINGS REMEMBERED CLOSING ALL ITS STORES?

THINGS REMEMBERED ANNOUNCED THAT IT WILL BE CLOSING ALL OF ITS PHYSICAL STORES BY THE END OF 2023 AS PART OF
ITS GOING OUT OF BUSINESS PROCESS.

CAN | STILL SHOP AT THINGS REMEMBERED ONLINE DURING THE GOING OUT OF BUSINESS



SALE?

YES, THINGS REMEMBERED IS CONTINUING TO OPERATE ITS ONLINE STORE AND OFFERING DISCOUNTS DURING THE GOING OUT OF
BUSINESS SALE UNTIL INVENTORY IS DEPLETED.

\W/HAT KIND OF DISCOUNTS CAN | EXPECT DURING THE THINGS REMEMBERED GOING OUT
OF BUSINESS SALE?

CUSTOMERS CAN EXPECT SIGNIFICANT DISCOUNTS RANGING FROM 30% uP To 709% OFF ON PERSONALIZED GIFTS, JEWELRY,
HOME D[] COR, AND OTHER ITEMS DURING THE GOING OUT OF BUSINESS SALE.

WiLL THINGS REMEMBERED HONOR WARRANTIES AND GIFT CARDS AFTER CLOSING?

THINGS REMEMBERED HAS STATED THAT IT WILL HONOR WARRANTIES AND GIFT CARDS FOR A LIMITED TIME AFTER CLOSING, BUT
CUSTOMERS SHOULD CHECK THE OFFICIAL WEBSITE OR CONTACT CUSTOMER SERVICE FOR SPECIFIC DETAILS.

ADDITIONAL RESOURCES

1. FADING FOOTPRINTS: TALES FROM THE LAST DAYS OF IcoNnIC STORES

THIS BOOK EXPLORES THE STORIES BEHIND BELOVED RETAIL GIANTS THAT ONCE DOMINATED THE SHOPPING LANDSCAPE BUT
EVENTUALLY SHUTTERED THEIR DOORS. THROUGH INTERVIEWS WITH FORMER EMPLOYEES AND CUSTOMERS, IT CAPTURES THE
EMOTIONAL AND ECONOMIC IMPACTS OF THESE CLOSURES. READERS GAIN INSIGHT INTO CHANGING CONSUMER HABITS AND THE
CHALLENGES BUSINESSES FACE IN A RAPIDLY EVOLVING MARKET.

2. EcHoes oF CoMMERCE: REMEMBERING BUSINESSES THAT V/ANISHED

A NOSTALGIC JOURNEY THROUGH THE RISE AND FALL OF VARIOUS BUSINESSES THAT ONCE THRIVED BUT VANISHED FROM THE
MARKETPLACE. THE AUTHOR DELVES INTO THE SOCIAL AND CULTURAL SIGNIFICANCE OF THESE ESTABLISHMENTS, HIGHLIGHTING
HOW THEIR ABSENCE RESHAPED COMMUNITIES. THE BOOK COMBINES HISTORICAL ANALYSIS WITH PERSONAL ANECDOTES TO
PAINT A VIVID PICTURE OF LOSS AND MEMORY.

3. LAST CALL: STORIES FROM SHOPS THAT CLOSED THEIR DOORS

THIS COLLECTION OF STORIES FOCUSES ON THE FINAL DAYS OF STORES, RESTAURANTS, AND OTHER BUSINESSES THAT HAD BEEN
NEIGHBORHOOD STAPLES FOR DECADES. |T EXAMINES THE EMOTIONAL FAREWELLS OF OWNERS, EMPLOYEES, AND PATRONS,
REVEALING THE HUMAN SIDE OF ECONOMIC DECLINE. THE NARRATIVE ALSO DISCUSSES THE BROADER IMPLICATIONS OF THESE
CLOSURES ON LOCAL ECONOMIES.

4. VANISHED VVENTURES: THE RISE AND FALL OF FORGOTTEN BUSINESSES

AN INVESTIGATIVE LOOK INTO BUSINESSES THAT ONCE FLOURISHED BUT ARE NOW ONLY REMEMBERED IN HISTORY BOOKS AND
COMMUNITY LORE. THE BOOK ANALYZES FACTORS SUCH AS MARKET SHIFTS, TECHNOLOGICAL ADVANCES, AND MANAGERIAL
DECISIONS THAT LED TO THEIR DOWNFALL. |T SERVES AS A CAUTIONARY TALE FOR ENTREPRENEURS AND A TRIBUTE TO THE
ENTREPRENEURIAL SPIRIT.

5. CLosING TiME: MEMORIES FROM THE EDGE OF BANKRUPTCY

THIS MEMOIR-STYLE BOOK SHARES FIRSTHAND ACCOUNTS FROM BUSINESS OWNERS WHO FACED FINANCIAL RUIN AND HAD TO
CLOSE THEIR ESTABLISHMENTS. |T OFFERS AN INTIMATE PERSPECTIVE ON THE STRUGGLES, REGRETS, AND LESSONS LEARNED
DURING THESE CHALLENGING TIMES. THE BOOK ALSO PROVIDES PRACTICAL ADVICE FOR THOSE NAVIGATING SIMILAR
CIRCUMSTANCES.

6. RETAIL RELICS: REMEMBERING THE STORES THAT SHAPED OUR YOUTH

FOCUSING ON RETAIL STORES THAT WERE ONCE CENTRAL TO CHILDHOOD AND ADOLESCENCE, THIS BOOK STIRS NOSTALGIA AND
REFLECTION. |T DISCUSSES HOW THESE STORES INFLUENCED CONSUMER CULTURE AND SOCIAL INTERACTIONS, AND THE VOID
THEIR CLOSURES LEFT BEHIND. RICH WITH PHOTOGRAPHS AND PERSONAL STORIES, IT APPEALS TO READERS LONGING FOR A
BYGONE ERA.

7. SILENT SHELVES: THE UNTOLD STORIES OF BUSINESS CLOSURES
THIS BOOK UNCOVERS THE LESSER-KNOWN NARRATIVES BEHIND WHY SOME BUSINESSES QUIETLY DISAPPEAR WITHOUT MUCH



PUBLIC ATTENTION. |T SHEDS LIGHT ON SMALL, FAMILY-RUN ENTERPRISES AND THE ECONOMIC PRESSURES THAT FORCE THEM TO
CLOSE. THE WORK EMPHASIZES THE IMPORTANCE OF COMMUNITY SUPPORT AND ADAPTATION IN BUSINESS LONGEVITY.

8. THE Enp oF THE AIsLE: CHRONICLES OF DEPARTMENT STORE DECLINE

A DETAILED ACCOUNT OF THE DECLINE OF DEPARTMENT STORES, ONCE THE CORNERSTONE OF URBAN RETAIL. THE AUTHOR
EXAMINES CULTURAL SHIFTS, COMPETITION FROM ONLINE SHOPPING, AND CHANGING CONSUMER PREFERENCES THAT CONTRIBUTED
TO THEIR DOWNFALL. THE BOOK ALSO EXPLORES THE ARCHITECTURAL AND SOCIAL LEGACY THESE STORES LEAVE BEHIND.

9. REMEMBERING RETAIL: How BUSINESSES LEAVE THEIR MARK

THIS BOOK REFLECTS ON THE LASTING IMPRESSIONS LEFT BY BUSINESSES THAT HAVE CLOSED, FROM ICONIC BRANDS TO LOCAL
SHOPS. |T DISCUSSES HOW MEMORIES OF THESE BUSINESSES CONTINUE TO INFLUENCE COMMUNITY IDENTITY AND CONSUMER
EXPECTATIONS. THROUGH STORIES AND STUDIES, IT HIGHLIGHTS THE EMOTIONAL CONNECTION PEOPLE HAVE WITH THE PLACES
THEY SHOP.
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