
who owns ssrs research

who owns ssrs research is a question commonly asked by those interested in data analytics, market

research, and the organizations behind influential survey and research services. SSRS Research is a

prominent player in the field of survey research, providing critical data to governments, businesses,

and academic institutions. Understanding the ownership and organizational structure behind SSRS

Research sheds light on its credibility, operational priorities, and the impact it has on various sectors.

This article explores who owns SSrs Research, the company’s history, its key leadership, and insights

into its operational model. It also discusses the broader context of ownership in the market research

industry to provide a comprehensive understanding for researchers, clients, and industry observers.
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Overview of SSRS Research

SSRS Research, also known simply as SSRS, is a well-established survey research company

specializing in public opinion polling, market research, and data analysis. Founded several decades



ago, the firm has built a reputation for delivering accurate, reliable, and actionable insights through

scientifically rigorous methodology. SSRS works extensively with government agencies, media

organizations, academic institutions, and private sector clients, providing them with tailored research

solutions. The company’s expertise spans political polling, social research, and commercial market

studies, making it a trusted source for data-driven decision-making.

Historical Background

Originating in the late 20th century, SSRS Research was founded by a group of seasoned

professionals with backgrounds in social science, statistics, and market research. Over the years, the

company grew organically and through strategic partnerships, expanding its capacity to conduct

nationwide and international surveys. The firm’s commitment to methodological rigor and ethical

standards has positioned it as a leader in the field.

Core Competencies

SSRS specializes in quantitative and qualitative research methods, including telephone surveys, online

panels, focus groups, and mixed-mode data collection. Their services cover:

Public opinion polling

Market segmentation and consumer behavior analysis

Social and demographic research

Political and election polling

Program evaluation and impact assessment



Ownership and Corporate Structure

Understanding who owns SSRS Research requires a look into its corporate structure and any parent

companies or stakeholders involved. SSRS is a privately held company with ownership concentrated

among its founders and key executives. Unlike many market research firms that are publicly traded or

owned by large conglomerates, SSRS has maintained independent ownership to preserve its research

integrity and operational flexibility.

Private Ownership Model

SSRS is owned primarily by its founding members and senior management team. This private

ownership model allows the company to focus on long-term quality and client satisfaction rather than

short-term shareholder returns. The ownership structure tends to encourage a culture of accountability

and commitment to ethical research practices.

Ownership Benefits

Maintaining private ownership offers several advantages for SSRS Research:

Independence: Decisions are made without external shareholder pressures.

Confidentiality: Client data and proprietary methodologies are protected.

Agility: The firm can quickly adapt to market changes and client needs.

Reputation Management: Ownership by experienced researchers reinforces trust.



Key Leadership and Management

The ownership of SSRS Research is closely tied to its leadership team, which combines expertise in

market research, data analytics, and business management. The executives and senior managers play

a pivotal role in steering the company’s strategy and maintaining its high standards.

Executive Team

SSRS is led by a group of seasoned professionals who have often been with the company since its

inception or have extensive experience in the market research industry. Typically, the leadership team

includes roles such as CEO, CFO, Chief Methodologist, and Director of Client Services. These

individuals collectively own significant shares of the company.

Governance and Decision-Making

The governance structure of SSRS emphasizes collaborative decision-making, with ownership and

management responsibilities often overlapping. This approach helps align the company’s mission with

operational execution and ensures that ownership has direct input into the company’s growth and

service quality.

Role and Influence in the Market Research Industry

SSRS Research holds a prominent position within the market research landscape, known for its

methodological rigor and trusted data. The company’s ownership structure supports its reputation as

an independent and credible research firm.

Industry Reputation

Because SSRS is privately owned by research professionals, it is regarded as a reliable source of



unbiased data. This reputation is essential in sectors such as political polling and government

research, where impartiality is critical.

Contributions to Research Methodology

SSRS has contributed to advancements in survey methodologies, including innovations in sampling

techniques and data collection modes. The company’s leadership invests in ongoing research to refine

and improve the accuracy of polling and survey results.

Operational Model and Services Offered

The operational model of SSRS Research reflects its ownership’s emphasis on quality, accuracy, and

client-specific solutions. As a privately owned entity, SSRS can tailor its services without external

shareholder constraints.

Range of Services

SSRS offers a broad spectrum of research services tailored to various industries and client needs.

Some key offerings include:

Custom survey design and implementation

Data analysis and reporting

Consulting on research strategy

Longitudinal studies and panel management

Multimode data collection (telephone, online, face-to-face)



Client-Centered Approach

Ownership by industry veterans allows SSRS to prioritize client relationships and research accuracy.

This client-centered approach includes transparent communication, customized projects, and

adherence to ethical standards.

Industry Context: Ownership Trends in Market Research

Examining who owns SSRS Research within the broader market research industry reveals significant

trends in ownership models and their implications for research quality and independence.

Comparison with Competitors

Many large market research firms are owned by multinational conglomerates or publicly traded

companies, which can introduce pressures related to profitability and shareholder expectations. In

contrast, SSRS’s private ownership allows it to maintain a focus on methodological integrity.

Ownership Models in Market Research

Common ownership structures in the research industry include:

Private ownership by founders and management (as with SSRS)1.

Public ownership through stock exchanges2.

Subsidiaries of larger market research or data analytics corporations3.

Employee-owned cooperatives or partnerships4.



Each model presents different advantages and challenges related to flexibility, transparency, and client

trust.

Frequently Asked Questions

Who owns SSRS Research?

SSRS Research is owned by Dynata, a global data and insights company.

Is SSRS Research an independent company or part of a larger

corporation?

SSRS Research is part of Dynata, which acquired it to expand its data collection and research

capabilities.

When did Dynata acquire SSRS Research?

Dynata acquired SSRS Research in 2018 as part of its strategy to enhance market research services.

What type of services does SSRS Research provide under its

ownership?

Under Dynata's ownership, SSRS Research provides market research, survey data collection, and

analytics services.

Can clients directly work with SSRS Research or through Dynata?

Clients can work directly with SSRS Research, which operates as a specialized division within Dynata.



Additional Resources

1. Ownership and Governance in Social Science Research

This book explores the complex dynamics of ownership in social science research studies, including

who holds the rights to data and findings. It discusses institutional roles, funding influences, and ethical

considerations. The text provides case studies that highlight conflicts and resolutions in research

ownership.

2. Data Ownership in Scientific Research: Legal and Ethical Perspectives

Focused on the legal frameworks surrounding research data, this book examines intellectual property

rights and data ownership issues in scientific projects. It offers insights into ethical responsibilities of

researchers and institutions. Readers gain an understanding of how ownership disputes are navigated

globally.

3. Who Owns Research? Power, Property, and the Public Interest

This volume investigates the question of ownership in publicly funded research, balancing private

interests with societal benefits. It details policies implemented by universities and governments to

regulate research outputs. The discussion extends to commercialization and open access debates.

4. Research Ownership and Intellectual Property in Academia

Targeted at academic researchers and administrators, this book outlines the principles of intellectual

property rights related to research outputs. It addresses patenting, licensing, and the role of

institutional policies in governing ownership. Practical advice for managing research collaborations is

also included.

5. The Politics of Research Ownership: Collaboration and Control

Analyzing the political dimensions of research ownership, this book sheds light on how control over

research is negotiated among stakeholders. It covers multi-institutional partnerships and international

collaborations. The author argues for transparent and equitable ownership agreements to foster

innovation.

6. Ethics and Ownership in Scientific Collaborations



This text delves into ethical challenges surrounding ownership in collaborative research projects. It

discusses authorship, data sharing, and the distribution of credit among contributors. Ethical guidelines

and best practices are presented to help navigate ownership complexities.

7. Managing Research Data Ownership: Policies and Practices

Providing practical guidance, this book focuses on the management of research data ownership within

organizations. It includes strategies for data stewardship, compliance with funding requirements, and

protection of sensitive information. Case studies illustrate successful data ownership models.

8. The Impact of Funding on Research Ownership

This book examines how funding sources influence ownership rights and control over research

outputs. It critiques the role of private and public funders in shaping research agendas and access to

results. The text also explores contractual arrangements and their implications for researchers.

9. Open Science and the Future of Research Ownership

Looking forward, this book discusses how open science initiatives are transforming traditional notions

of research ownership. It highlights the movement towards transparency, data sharing, and

collaborative innovation. Challenges and opportunities in balancing openness with proprietary interests

are thoroughly analyzed.
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